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VAN WERT COUNTY « OHIO
ECONOMIC DEVELOPMENT GROUP

Where The Strength Of Our People Provides O

ortunity For The Future

The new Van Wert County Brand, interact with the county every day. What
“Welcome Homé is being incorporated Van Wert County about? What does it h
into a ‘Why?Van Wert Ohio” ad cam-  to offer? Why do businesses want to loc
paign launched this week by the Economand prosper here? What makes Van We
Development Office to market the countyCounty unique? What makes the people

to new companies. The campaign ties in8pecial? The brand answers these questi

the State’s Why Ohio?” campaign featur-

ing advertisements of business success sttxe brand will benefit our community eco-
ries that have been running in numerous nomic development efforts by providing a
unified approach to marketing the county.

national publications for the past few

months. www.OhioMeansBusiness.com Iswill also provide cost savings through

the web site to visit to see the ads. shared marketing strategies between the
sponsoring organizations including the

The full-page advertisement shown belowChamber, Main Street and the Convention

is being placed this March Business & Visitors Bureau (CVB). The brand is
Xpansion Journal,a national site selectioressential for creating marketing, design &
publication that reaches an audience of owemmunication strategies that reflect Va

22,000 corporate decision makers in 14 Wert County’sdistinct personality anag-
business and industry categories. Ohio igressivegoals and objectives.

one of the states
being featured in
this edition, with a
focus on the Aero
space Industry an
the Benefits of
Regionalism. Th
ad will also be
placed in other
publications
throughout the
year.

Our brand will
only be effective i
it is used and in-
corporated into th
fabric of our mar-
keting efforts.
The brand was
created to help se
our County apart
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Wher Tha Strengths Cf Cur People Procielss Opportuntty For The Fufurs

and is a promise t

all businesses, residents and visitors whdyoards, and in area businesses.
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being implemented t
use the brand includ
web sites, yard signs
that will be made
available for sale to
businesses or resi-
dents, banners that
will be rotated and
used by businesses
who are starting up ¢
locating in Van Wert
and the use of the
brand in print and
internet media.

The brand logo
“Welcome Home”
will be seen fre-
guently in the coming
months in publica-
tions and ads, on bill

Other approaches are
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Mayor Brad Guest
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Cathy Hoffman
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Tom Knapke
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Dave Mathew

Dr. Stephen Mercer
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Jon Rhoades
Mayor Doug Ruen
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Denny Staude

Jim Stripe

Jon Tomlinson
Mayor Bill Werts
Robert Wierville

Staff

Nancy Bowen, ED Director

Darlene Myers, Information
Associate

During the 1990’s, Ohio saw the beginnings ofoncluded that many people long for a small
renewed population growth in rural areas, partown, rural feel. Some are moving to rural areas
ticularly in areas near the major cities and in thust to get away from cities. They say the rea-
Appalachian areas of the state. Counties adjaons are more social, not economic.

cent to major cities experienced the greatest

growth. The rural turnaround, or rural renais-The Census Bureau changed the definition and
sance as many are calling it, also affected aredassification of rural areas in 2003, considering
that are distant from major metropolitan areasiot only population but location and commute
Reasons for the rural renaissance include: patterns. Without the new definition, the Bu-
reau estimates that rural areas would have in-
creased by around 2 million people between

Decentralization of employment
1990-2000.

Shorter commute times

Affordable living As Van Wert County grows along with other

Good, safe schools and quality of life rural counties, “smart growth” strategies have

Return to traditional values b_een outlined in the County’s Draft Comprehen-
) sive Plan that will be implemented to ensure

Technologies allow people to work at NOmg,, \wert County retains its’ rural, small town

. ) atmosphere. The plan is a guide for local deci-
The United States Department of Agriculture 55 on growth and development. For more

(USDA) has been studying data showing the jtormation on the draft plan, contact the OSU
movement of people to rural counties and hasytension ED Office at 419-238-2999.

The Revolving Loan Fund (RLF) Program is odfarning them a wonderful reputation for deli-

to a good start in 2006 with over a dozen inquiieus cakes and pastries at an affordable price.
ies thus far and two Van Wert County busi- Give them a call at 419-692-8205.

nesses receiving more than $50,000 in loans.

These loan monies were withdrawn from the The second loan recipient was John Ruffner,
Microenterprise Loan Fund which was initiallyowner of ‘Van Wert Tree Service.” He received
a grant applied for and awarded by the Ohio a loan for $15,100 made payable to a vendor for
Department of Development to our County. a GMC Bucket Truck and Brush Chipper for his
These are loan dollars for the purpose of creaiee-trimming, stump removal and lot clearing
ing and retaining private sector job opportuni-service. He has several years experience in this
ties to those individuals of low-to-moderate area and is presently the only tree trimming
income. Loan applicants are required to meetservice in Van Wert County. He has serviced
certain criteria, attend a ‘Starting Right’ coursseveral clients on a repetitive basis due to his
offered through the WSU — Lake Campus Bugiard work and reasonable cost. Call 419-238-
ness Enterprise Center and complete a busin®49€7 to request a quote.
plan. For a small fee of $35.00 per business, gy ——
our RLF Committee recommends anyone who ;
is considering starting a business take this
course whether you are applying for financial
assistance or not. Contact Carol at 1-800-23
1477 to regqister.

|| Commissioner Clair
Dudgeon holds a

$35,000 check to be
presented to the first
‘ loan recipients of

ll 2006, Alex & Stacey
Benavidez.

The first loan of the new year was with Alex -
and Stacey Benavidez of Delphos. They are tAs of December 31, 2005: the Revolving Loan
owners of ‘Baked to Perfection’, a bakery/  Fund Program had thirteen active RLF loans
delicatessen to open at 426 North Canal Streetith an outstanding total of $1,138,473.00 and
this summer in Delphos. They received the Microenterprise Loan Fund had nine active
$35,000 to assist with some final building im- loans totaling $77,447.00 in outstanding funds.
provements and equipment needs. For the paBtease contact our office at 419-238-2999 to
12 years, these two and their families have ogearn more about these programs or other busi-
ated a wedding cake business out of their homess development resources available.



